
 

INTRODUCTION 

As part of the Fairtrade University & Colleges Award, the University of Reading carried out a survey of 
staff and students in April 2023 to gather more informa�on about current issues and purchasing 
behaviour. The survey included 25 ques�ons and took respondents around 10 minutes to complete.  
 
There were no right or wrong answers, we were just keen to hear their thoughts. The informa�on that 
they provided was anonymous and was not used for any other purpose than our Fairtrade award 
submission and planning on how we can improve our efforts around Fairtrade and ethical 
consump�on in the future. 

THEMES & ANALYSIS 

Theme Analysis 
Engagement in 
Ethical 
Consump�on 

- Highest level of worry about the environment. 
- Respondents not very worried about unemployment. 
- Few are volunteering with an organisa�on working on these issues but 

many would like to. 
- 53% of staff and students feel that the effort they are making will make a 

difference to address the issues listed in ques�on 1. 
 

Buying Paterns - Majority of staff and students are already buying products with ethical 
creden�als. 

- 33% felt that their buying decision that was specifically influenced by the 
ethical standards of a retailer or producer. 

- 50% felt that the ethical standards of the products that they buy, and the 
companies that sell them, is an issue that maters to them. 

- The product itself is the biggest mo�vator to purchase ethically followed 
by animal, ethical, environmental issues. 

- The biggest factor making someone less likely to buy ethically was price 
and brand followed by lack of informa�on that the product is ethical and 
how.  

- Other valuable feedback preven�ng people included brand greenwashing, 
brand reputa�on and financial benefit to me. 

- 60% of staff and students felt that companies need to be more responsible 
and ethical than they are at the moment. 

- 50% try to buy products from companies that act in an ethical way, even if 
it means spending more. 

-  
Trust in suppliers - The respondents trusted products with accredita�on marks e.g. Rainforest 

Alliance, Fairtrade or those from chari�es and campaign organisa�ons over 
retailers’ own statements and news reports in the media. 75% care that 
products are independently verified.  

 



Fairtrade 
knowledge 

- 86% of respondents recognised the Fairtrade logo and associated it with 
fair produc�on, pay and workers.  

- In terms of products purchased, 35% always buy Fairtrade tea/coffee, 43% 
bananas and respondents rarely buy Fairtrade clothing.  

- Over 60% care whether Farmers are ge�ng fair pay and that they can 
choose how they improve the communi�es in which they work. 

 
UoR Ac�vity & 
Educa�on 

- 75% of respondents feel that the University of Reading sees the use and 
promo�on of Fairtrade as important or very important.  

- Staff and students see the most Fairtrade products in Co-op and University 
cafés and shops but not in vending machines. And, posters and displays in 
cafes are being no�ced.  

- 47% of respondents did not see any adver�sing for Fairtrade Fortnight 
events so we need to do much more visible adver�sing about events and 
publicise our performance in this area in the coming year.  

- Many students have either never been taught about Fairtrade or ethical 
purchasing – perhaps we can provide more educa�on to our students at 
this stage of their educa�on.  

 
 

ACTIONS & NEXT STEPS 

This word cloud below generated from the survey give us some good indica�ons of how we can 
improve in the coming year. 

 
1. Survey - For our next award submission, we will circulate this survey much earlier in the 

process so as to collect more responses. 
 

2. Publicity & Educa�on - To increase awareness of the University’s commitment and ac�vi�es 
around Fairtrade, we will work with the Sustainability Team Green Fes�val, Internal 
Communica�ons team, RUSU and the Careers team to provide addi�onal informa�on to 
students and staff about progress we are making, what we are doing and how they can get 
involved. Interna�onal students may be a par�cularly useful group to engage with based on 
comments provided in the survey responses.  
 

3. Sustainability Overall – A number of the comments stated that respondents would like to be 
involved in wider sustainability efforts overall at the University men�oning further reduc�on 
in plas�cs on campus including packaging, plas�c drink botles, prizes and reusable containers.  
 

4. Economic Climate – One respondent very accurately pointed out that ‘There's a cost of living 
crisis, no student is going to spend more so that produce is ethical’. This is a very valid point 
and we will be mindful of how the economic climate and cost pressures are affec�ng staff and 
students in future efforts.  

 

 



SURVEY QUESTIONS AND RESULTS 

 



 



 



 



 



 

 



 



 



 



 



 



 

 



 

 


